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ERGOTRON: Our Corporate Signature

9 The Ergotron logo is the most visible expression of our corporate brand. Think of

ERGOTROMN

it as the corporate signature of Ergotron. As such, it should be used uniformly to
protect its integrity and maintain our status as a professional worldwide brand.
The purpose of this document is to provide standards and guidelines for using the
Ergotron logo in visual communication materials.

(3]
Available current logos

®
ERGO ; Fion website downloads: www.ergotron.com/support/photolibrary
/—/EL\LT/—/CARE @ Most commonly used logo - designed for use on white or light colored

backgrounds
@ Designed for use on black or dark colored backgrounds
9 ® Healthcare logo
EHGomon® O Education logo
EDUCATION © ODM logo

Other formats available upon request. Send requests and questions to
Ergotron Creative Director Louis Hall: lhall@ergotron.com

15/
eRGOTROrN” Legacy version of logo

CUSTOM SOLUT/O/\/S The logo shown to the right may be found - j\/‘f\
on older marketing materials and is not EHGomon®

obsolete. However, it should be replaced
with a simplified logotype version
(shown left) whenever possible.
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Proper Logo Usage and Preferred Placement
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Preserve an open area of space around ANY Ergotron logo. Do not allow page
numbers, images or copy to intrude into this clear space. This common graphic
technique helps promote quick recognition of Ergotron.

ERGOTRON"

X = height of letters
Use X for determining clear space around the logo.
X (the height of the letters in the logo) changes proportionally to size of logo.

Only Ergotron headquarters or subsidiaries may add their contact information
under the logo. Any other attempt to add information into this region must be
approved by Ergotron’s Creative Director. No subtitles or taglines may be added to
the Ergotron logo unless approved by the Creative Director.

Additional guidelines
- Keep the logo from being distorted in width or length.
- Never outline, distort or use logo on an angle.

- The Ergotron logo should not be used as a banner across a document;
rather, type out our company name.
- Never use a box around the logo.

- Always be sure there is sufficient contrast between the logo and its background.
- Background behind logo should be plain (without any graphical elements).

- Never substitute another typeface for the letterforms.

- The logo should never be placed within a border or enclosed in a shape

Preferred location of logo

Place logo in the bottom right corner of document.
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COLOR RATIO CHART

Ergotron® Logo & Brand Guide

Color Palette and Fonts

Coloris a central part of a company's brand identity. Closely adhering to the Ergotron
palette ensures consistency across all communications. The colors in this guide are
broken into three categories: Pantone (spot colors), CMYK (process colors) and RGB.

Primary Colors

BLACK BLUE 285 WHITE GREY

Pantone and CMYK are intended CMYK 0/0/0/100 CMYK 91/43/0/0 CMYK 0/0/0/0 CMYK 0/0/0/30
fOl’pl’[ﬂt, while RGB s fordigltal RGB 0/0/0 RGB 0/124/195 RGB 225/225/225 RGB 188/190/192
applications. Secondary Colors (and vertical market designations)
GREEN 376 PURPLE 513 TEAL 7715 ORANGE 7584
CMYK 50/0/100/0 CMYK 50/100/0/0 CMYK 100/50/50/14 CMYK 20/78/95/0
RGB 141/198/63 RGB 146/39/143 RGB 0/99/112 RGB 203/91/50

Tertiary/Accent Colors

TAUPE 451 (Nortek) DARK PURPLE 513 SLATE 7545 RED 7427

CMYK 33/28/58/0 CMYK 56/88/43/33 CMYK 42/24/0/60 CMYK 10/100/73/45
RGB 179/170/126 RGB 99/46/79 RGB 73/90/115 RGB 136/4/36
Fonts
Thin Thin [ltalic Ergotron communications incorporate various weights of the font family
Light Light Italic Tisa Sans Office. (Legacy documents use various weights of the font Helvetica Neue.)
Regular Regular Italic , , . : . . :
Medium Medium Italic When Tisa Sans Office is not available, substitute with various weights of the
Bold Bold Italic font named Calibri.
Extra Bold ExtraBold Italic
Black Black Italic
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